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“We have a surplus “We also have a surplus
of similar companies, of similar brands,
employing similar having similar attributes,
people, with similar with similar marketing
educational back- messages and

grounds, working slogans, coming up

In similar jobs, coming with similar brand

up with similar ideas, claims, with similar
producing similar quality, selling at similar
things, with similar prices. Welcome to
prices and similar the Surplus Economy!”

quallty‘ ? — ldris Mootee

— Kjell Nordstrom and Jonas Ridderstrale,
Funky Business




“The brand
IS a set
of relations
between
products in
time.”

— Celia Lury,
Brands: The Logos of
the Global Economy
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A BRAND
EXPERIENCE is

what occurs every time

ABRAND isa

collection of
a consumer Sees,

perceptions in the

hears or
mind of the
(]
consumer mtel.aCts with
that BR AND.

Experience is the

appreciation or knowledge
about something gained
through seeing, hearing or

interacting

with it
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Show the premise,

Or do the promise



